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Mission 
To create lasting change by investing in proven programs that 
transform the lives of vulnerable children in Collier County. Through 
strong partnerships, we bridge gaps in                            education 
        healthcare – delivering measurable results that empower 
children, strengthen families and transform communities. 

Vision
To be a sustainable, world-recognized organization that generates 
and distributes significant resources for the vulnerable children in  
Collier County and is known for its support of measurable results.
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Change doesn’t happen by chance. 
It happens by choice. 
At NCF, every dollar fuels proven, high-impact solutions— 
lifting children beyond limitations, strengthening families  
and transforming entire communities.

We don’t react—we lead.

Smarter investments. Stronger families. Measurable 
success.

We build permanent solutions in                           education

Every investment is strategic. Every outcome is tracked. 
Every life changed is proof of what’s possible.

This isn’t charity—it’s action. And action starts here.

Positioning Statement 

The internal guidepost 
that informs strategy. The 
Positioning Statement 
establishes the core 
foundation of your brand, 
outlining your target 
audience, unique value 
proposition, and key 
differentiators.
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Investing in impact—because change 
doesn’t happen by chance.

child advocacy

The Brand Story 

Brings the strategy 
to life in an engaging 
way. A narrative that 
communicates the 
organization’s mission, 
values, and personality 
through a compelling 
story, aiming to create an 
emotional connection with 
your audience by sharing 
the “why” behind the 
brand.

and healthcare.

Impact isn’t a promise—it’s a measurable result.

At NCF, every dollar is an investment in something real: 
stronger futures, smarter solutions and bigger opportunities for 
vulnerable children.

We don’t fund temporary fixes. We identify gaps, dismantle 
barriers and build lasting solutions in                           education

We don’t guess. We track, measure and prove our impact—
because real change demands real results.

Our approach is strategic, data-driven and relentless. We unite 
the right partners, direct resources where they matter most and 
ensure that every investment makes a tangible difference. This 
isn’t charity—it’s strategy.

When you invest in NCF, you invest in outcomes that last. 
Because change isn’t about hope. It’s about action. And action 
starts here.

,



PRIMARY LOGO
Please use this logo in all applications when possible.

The Naples Children Foundation logo must be used in its original proportion, and no changes or modifications 
to the logo shall be made without the prior written consent of NCF.

SIZING & CLEAR SPACE

USAGE RULES

Primary Logo Alone Primary Logo with Tag Line

Logo, Knockout

Logo, BlackLogo, PMS 2748

Clear space is the area surrounding the logo that must be kept 
free of any elements, such as text, graphics, and other logos.  
The minimum required clear space is the height of the ‘N’ in  
the logo.

To ensure legibility, the width of  
the logo should be at least 1” for  
the logo alone, or 1.75” for the logo 
with tag line.

1.75”

1”

SECONDARY LOGOS
Use these logos ONLY in instances where the primary logo does not work with the background color 
or if printing restrictions apply.

Do not stretch or distort the 
logo in any way.

Do not add any drop shadows 
to the logo.

Do not rotate the logo.

Do not change the logo’s 
opacity.

Do not change the logo to any 
unapproved colors.

Do not remove or rearrange 
elements of the logo.



PRIMARY TYPOGRAPHY SAMPLE USAGE

Critical Needs. Strategic 
Action. Proven Results. 
For 25 years, the Naples Children Foundation has fueled transformative 
change for Collier County’s most vulnerable children. We identify the most 
urgent gaps affecting a child’s ability to thrive, use research to guide bold 
investments, build powerful partnerships and fund collaborative, data-driven 
solutions that create measurable, lasting impact. This isn’t charity. It’s a model 
for systemic change—and a promise to those who need it most. 

A Blueprint for Community Transformation
NCF’s unique approach, which emphasizes collaboration between 
organizations and bridges public and private resources, has become a 
blueprint for how to transform a community, one issue at a time. 

The Blueprint Partners included within the NCF Strategic Initiatives exemplify 
the highest levels of efficacy and accountability. Blueprint Partners collaborate 
to optimize funding and develop innovative programs to deliver high-quality 
programs and services.

When you invest in the Foundation,

You invest in outcomes that last.
Join us in building permanent solutions in child  
advocacy, education and healthcare.

Headlines and 
Subheads Adobe Caslon Pro

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()
https://fonts.adobe.com/fonts/adobe-caslon

Subheads and 
Body Text Gotham

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Cras id rhoncus felis. Curabitur nec libero vitae lorem aliquet 
suscipit ultrices at dolor. Mauris luctus lacus quis massa 
blandit, eget suscipit eros molestie. Nunc rhoncus, dolor 
non faucibus bibendum, enim enim mollis enim, sit amet 
maximus metus nisi dictum orci.

https://www.typography.com/fonts/gotham/styles/gothamoffice

Consistent typography should be used for all Naples Children Foundation-branded communications  
and collateral materials. Additional styles of the fonts below, like bold and italics, can also be used to 
enhance messaging.

(Due to licensing restrictions, fonts cannot be provided to you. Fonts must be purchased by an individual  
and cannot be shared. Links provided below are for reference only and are not an official endorsement  
of any website or service.)



ALTERNATIVE TYPOGRAPHY SAMPLE USAGE

Headlines and 
Subheads Crimson Text

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()
https://fonts.google.com/specimen/Crimson+Text

Subheads and 
Body Text Montserrat

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Cras id rhoncus felis. Curabitur nec libero vitae lorem aliquet 
suscipit ultrices at dolor. Mauris luctus lacus quis massa 
blandit, eget suscipit eros molestie. Nunc rhoncus, dolor 
non faucibus bibendum, enim enim mollis enim, sit amet 
maximus metus nisi dictum orci.

https://fonts.google.com/specimen/Montserrat

Critical Needs. Strategic 
Action. Proven Results. 
For 25 years, the Naples Children Foundation has fueled transformative 
change for Collier County’s most vulnerable children. We identify the most 
urgent gaps affecting a child’s ability to thrive, use research to guide bold 
investments, build powerful partnerships and fund collaborative, data-driven 
solutions that create measurable, lasting impact. This isn’t charity. It’s a model 
for systemic change—and a promise to those who need it most. 

A Blueprint for Community Transformation
NCF’s unique approach, which emphasizes collaboration between 
organizations and bridges public and private resources, has become a 
blueprint for how to transform a community, one issue at a time. 

The Blueprint Partners included within the NCF Strategic Initiatives 
exemplify the highest levels of efficacy and accountability. Blueprint Partners 
collaborate to optimize funding and develop innovative programs to deliver 
high-quality programs and services.

When you invest in the Foundation,

You invest in outcomes that last.
Join us in building permanent solutions in child 
advocacy, education and healthcare.

In some instances, like website use, certain fonts may not be available to you. The fonts below are 
acceptable alternatives, as they closely mimic the Primary Typography.



CHARCOAL
79c 64m 52y 44k
50r 62g 72b
#323e48

GRASS
39c 2m 84y 0
167r 203g 89b
#a7cb59

NAVY
100c 90m 32y 22k
13r 47g 102b
#0d2f66
PMS 2748

FLORIDA ORANGE
0c 56m 87y 0k
244r 138g 59b
#f48a3b

SAND
2c 3m 5y 0k
246r 242g 236b
#f6f2ec

SKY
28c 0m 2y 0k
175r 231g 248b
#afe7f8

MARIGOLD
5c 28m 83y 0k
242r 186g 73b
#f2ba49

STONE
11c 10m 15y 0k
224r 220g 211b
#e0dcd3

AQUA
73c 15m 22y 0k
50r 167g 189b
#32a7bd

OCEAN
76c 37m 0y 0k
53r 137g 201b
#3589c9

SUNSHINE
6c 13m 81y 0k
242r 211g, 81b
#f2d351

COLOR PALETTE

Primary Palette

HUNGER

VISION

MENTAL HEALTH

EARLY LEARNING

ORAL HEALTH

HEALTHCARE

OUT-OF-SCHOOL 
TIME

Secondary Palette

GRAPHICS SI COLORS

PALM
90c 52m 66y 50k
5r 64g 60b
#05403c




